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Kenapa Harus Menggunakan Instagram & Facebook Ads?

@ Datalndonesia.id 1. Jumlah pengguna Social
Jumlah Pengguna Aktif Media Sosial di Indonesia Media semakin meningkat
(2015-2022)

200 2. Instagram dan Facebook
Ads merupakan fitur atau
platform yang bisa
dimanfaatkan sebagai
penunjang kegiatan
promosi bisnis perusahaan
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juta pengg

3. Tech In Asia melaporkan
sebanyak 45% pengguna di
Indonesia sering membeli
produk yang mereka
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Cara membuat Instagram & Facebook Ads

Tentukan Objective
Campaign

Langkah pertama yang harus Anda lakukan
saat akan beriklan di Instagram atau
Facebook atau memilih obyektif
(goal/tujuan) campaign

Tentukan Target
Audience

1. Usia & Gender

2. Wilayah

3. Interest (minat)

4. Demografi (status hubungan,
pendidikan)

5. Behavior (perilaku pengguna/
konsumen)

Tentukan Judul
Campaign

Tidak ada aturan default terkait
pemberian nama campaign ini.

Tentukan
Penempatan lklan

1. Instagram
2. Facebook



Cara membuat Instagram & Facebook Ads

Tentukan Budget
Iklan

1. daily budget (budget harian)

2. lifetime budget (setting total biaya
yang akan Anda gunakan hingga
akhir periode iklan)

Pilih Format
Instagram

1. Single Image — Satu gambar tunggal

2. Instagram Carrousel - Menggunakan 1-10 gambar

3. Instagram Video Ads — Format Video atau GIF

4. Slide Show Ads — Menggunakan 10 gambar dan
music

5. Instagram Lead ads — Membantu mengumpulkan
informasi dengan mengisi form

6. Instagram Story — Menampilkan gambar dan video
dalam bentuk story



Jenis-jenis Objective Campaign Ads

Awareness
« Brand Awareness
« Reach

« Video Views

« Store Location

Traffic

* Link Clicks

« Landing Page Views

« Messenger and Whatsapp

« Calls

Enggagement
Messenger, Instagram and
Whatsapp

 Video Views

« Post Engagement

« Conversions

New campaign New ad set or ad

l Find Your Objective

Choose a campaign objective

o  Awareness
[ Traffic

Q Engagement
Y Leads

ah App promotion

Sales

Learn more

Your campaign objective is the business

goal you hope to achieve by running your
ads. Hover over each one for more

information

Cancel



Jenis-jenis Objective Campaign Ads Awareness

Reach

Objective campaign ini untuk
memaksimalkan iklan
ditayangkan ke sebanyak
mungkin pengguna Facebook
atau Instagram yang aktif.

Brand Awareness

Objective campaign ini cocok
untuk Branding.
Memperkenalkan produk/
brand baru sebelum
melakukan penjualan ke
konsumen.

New campaign New ad set or ad

Choose a campaign objective

(® n Awareness ]
- \

Traffic

Engagement

Awareness

Show your ads to people who are most
ikely to remember them.

App promotion Good for:

Reach @

M‘) > Brand awareness ﬂ

Video views @

Store location awareness €

Learn more Cancel m
L




Jenis-jenis Objective Campaign Ads Awareness

Video Views

Objective campaign ini
Facebook akan
memaksimalkan iklan kita
kepada orang yang suka
menonton video.

Store Locations Awareness
Objective campaign ini
mengoptimasi target
audience di sekitar toko
offline agar datang
berkunjung.

New campaign New ad set or ad

~

Choose a campaign objective

v

@ n Awareness
.s Traffic
Q Engagement

Show your ads to people who are most

Awareness

ikely to remember them.
Good for:

Reach @

Brand awareness

Video views @

Learn more

> Store location awareness €



Jenis-jenis Objective Campaign Ads Traffic

Link Clicks

Objective campaign ini untuk
mengoptimasi pengguna
mengklik link yang diarahkan
oleh Iklan.

Landing Page Views

Objective campaign ini untuk
memaksimalkan orang untuk
klik gambar langsung menuju

halaman Landing Page Views.

Contoh : Landing Page untuk
pemesanan produk.

New campaign

Choose a campaign objective

Awareness

Mew ad set or ad

Traffic

-y
*5

<

Y

Learn more

Engagement

App promotion

P

Traffic

Send people to a destination, such as
your website, app or Facebook event.
Learn more

Good for:

Link clicks @

" Landing page views @

Messenger and WhatsApp @

Calls ©@

-




Jenis-jenis Objective Campaign Ads Traffic

Messenger and Whatsapp
Objective campaign ini untuk
mengoptimasi pengguna
mengklik link yang diarahkan
untuk ke direct message atau
whatsapp.

Calls

Objective campaign ini untuk
memaksimalkan orang untuk
mengklik link dan terhubung
dengan telpon. Untuk
bertanya seputar informasi
produk.

New campaign New ad set or ad x

Choose a campaign objective

o  Awareness
(@) u Traffic ]
N
Q Engagement
Traffic
Lead )
? cads Send people to a destination, such as
your website, app or Facebook event.
8 A romotion Leamn more
Good for:
Link clicks @
! Sales
Landing page views @
Messenger and WhatsApp @
) cCalls @

-

Learn more Cancel m




Jenis-jenis Objective Campaign Ads Engagement

Messenger’ Instagram & New campaign Mew ad set or ad x
Whatsapp ) -
Objective campaign ini untuk
memviralkan sebuah

informasi, atau untuk survey

Choose a campaign objective

=q Awareness

. O
sesuatu agar bisa N T
. . . . ramc
berinteraksi (Like, View, b
Comment) tapi belum tentu S ]
membeli produk.
Engagement
Get more messages, video views, post

engagement, Page likes or event

responses.

Good for:

Y
Video Views =
Objective campaign ini untuk
memaksimalkan iklan M Sales
ditonton oleh pengguna yang
senang menonton konten
video.

App promotion

Messenger, Instagram and WhatsApp @

4’ Video views €@
Post engagement @

Conversions @
-

Learn more Cancel m




Jenis-jenis Objective Campaign Ads Engagement

Post Engagement Mew campaign New ad set or ad *
Objective campaign ini untuk ) -
mendapatkan engagement/
interkasi dari user. Contoh :
Like, Comment, Share

Choose a campaign objective

=q Awareness

o
h- Traffic
b
Engagerment ]
Conversion
. . X L. Engagement
ObJeCtlve Campalgn ini UntUk Get more messages, video views, post
mengoptimasi iklan untuk engagement, Page likes or event

responses.

konversi tertentu. Contoh : Good for

Setting Optimasi Add To Cart ™=
dan Initiate Checkout, maka Video views ©

Facebook akan membantu \ Past engagement ©
mencari audience paling Conversions € ]

potensial.
Learn more Cancel m

Messenger, Instagram and WhatsApp @




Jenis-jenis Objective Campaign Ads Leads

Instant Form

Objective campaign ini untuk
mengumpulkan data
terutama email dan nomor
hp dengan mengisi form
ketika klik iklan.

Messenger

Objective campaign ini untuk
langsung mengarahkan
pengguna ke pesan (direct
message) untuk melakukan
pemesanan dan bertanya
seputar informasi produk.

New campaign New ad set or ad

Choose a campaign objective

o  Awareness

k Traffic

Engagement

Leads
Collect leads for your business or brand.

Good for:

App promotion

Instant Forms @

Sales

Learn more

’ Messenger

Conversions €

Calls @

-




Jenis-jenis Objective Campaign Ads Leads

Conversions

Objective campaign ini untuk
mengoptimasi iklan untuk
konversi tertentu. Sesuai
dengan setting website.

Calls

Objective campaign ini untuk
langsung mengarahkan
pengguna ke telpon untuk
melakukan pemesanan dan
bertanya seputar informasi
produk.

\

New campaign

Choose a campaign objective

o  Awareness

k Traffic

Q Engagement

New ad set or ad x

Leads

Collect leads for your business or brand.

Good for:
Instant Forms @
Messenger

Conversions €

2By
—_
Learn more

) Cills ©

-




Jenis-jenis Objective Campaign Ads App Promotion

App Insta"s New campaign New ad set or ad x
Objective campaign ini untuk ' C
mengarahkan pengguna
dengan klik iklan langsung
untuk mendownload/
menginstall aplikasi.

Choose a campaign objective

-y Awareness

h‘ Traffic

Engagement

App promotion

App Event

Objective campaign ini untuk
menginformasikan tentang R
aplikasi dan mengarahkan @ soe m— A0 cvents ©
untuk download/ install

aplikasi tersebut.

Find new people to install your app and
continue using it. Learn more
Good for:

Learn more Cancel

b




Jenis-jenis Objective Campaign Ads Sales

Conversions

Objective campaign ini untuk
mengoptimasi iklan untuk
konversi tertentu. Sesuai
dengan setting website.

Catalogue Sales

Objective campaign ini untuk
mengoptimasi iklan dengan
menampilkan deretan
product catalog secara
random menyesuaikan
dengan target audience yang
sudah diatur.

New campaign New ad set or ad

-

Choose a campaign objective

o  Awareness

h- Traffic

Engagement

App promotion

Learn more

Sales

Find people who are likely to purchase
your product or service.

Good for:

Conversions @

Catalogue sales @

Messenger and WhatsApp @

Calls @

-




Jenis-jenis Objective Campaign Ads Sales

Messenger and Whatsapp
Objective campaign ini untuk
langsung mengarahkan
pengguna ke pesan (direct
message) untuk melakukan
pemesanan dan bertanya
seputar informasi produk.

Calls

Objective campaign ini untuk
langsung mengarahkan
pengguna ke telpon untuk
melakukan pemesanan dan
bertanya seputar informasi
produk.

New campaign New ad set or ad

-

Choose a campaign objective

o  Awareness

h- Traffic

Q Engagement

e 4’

Learn more

Sales

Find people who are likely to purchase
your product or service.

Good for:

Conversions @

Catalogue sales @

Messenger and WhatsApp @

Calls @

-




1 y Target

Jnda.daya.motor

o honda.daya.motor
Spomsored

IH AK S|

TAMBRA ES0RIS
JHRNCN PSRN =S

Tombel Tindakan

Pilih Target

a Inginkan dart (klan inl?

TRAMBAH AKSESORIS Lebih banyak kunjungan profil

S EINERENIRBIS

Lebih banyak kunjungan situs web

Insight Pesan lainnya

@ Q V m Lebih banyak prospek

@B5  Disukal oleh rinamotorlomboktimur dan 19 lainnya

honda.daya.motor Biar ADV 160 BroSis makin ganteng,
pakein aksesoris yuk!

Mulat dart Hand Guard, Smart Key Remote Cover dan Panel
Step Floor. Dijamin deh bakalan makin keren banget.

Untuk informasi order langsung klik link yang ada di Bio ya
Selanjutnya

A a ® ©




CAMLEOO0@ watl

& Pemirsa

Pilih Target Pemirsa

kan dart iklan int?

Kategori lklan Khusus
takan apakah

Otomatis
nstagram m

Buat Target Anda Sendiri

ol ] gmanual

(CEe

sMLOO0e

& Buat Pemirsa

Tidak Ada @

Nama Pemirsa

Minat

Usia & J

in
Semua | 21 - 65 th




'AMLETOO® aal

& Pemirsa ©)

Pilih Target Pemirsa

kan dart iklan int?

Kategori lklan Khusus
takan apakah

Otomatis
nstagram m

Buat Target Anda Sendiri
Masuk}

ukkan enargetan

BMLOOO@ el

(!
& Anggaran & durasi ©)

0 Selama 5 hari

Anggaran

Rp17.000 harian \

Rp30.000 harian

Rp50.000 harian

Pilih Anggaran Anda Sendiri

Durast

Jalankan iklan int hingga saya menjedanya

Atur durasi
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& Uasan

IMLT@O@ watll ! G

Tinjau Iklan Anda

Z'% Pratinjau iklan

Target iklan

Pemirsa
ba

Anggaran & durasi

RY 5 harl

Pembayaran

tveoe Sl ! @D

&  Tambahkan informasi pembayaran

mfo pbisnis dan pajak

Opsional - Tambahkan ID pajak atau alamat
Tambahkan metode pembayaran
Kartu debit atau kredit wsa @ E
Bank Transfer via BNI -

Bank Transfer via Mandirl wae

Bank Transfer (Other Banks) @9 = \

Doku Wallet |28

n dengan

Selanjutnya



9 _  e——

IMGCEO OO @

&  Tambahkan dana &  Kartu debit atau kredit

Jumlah yang Akan Ditambahkan Detail kartu vaa o =]

300.000

Ql W REY IR Bl d kU

A8 ESH REN BEN RGH ME WY iKY i

Z3 G BCH BV BB BN MY <

o ”

@
2123 © ; 4« English (USA) »

Selanjutnya
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<« Uasan

Ads Daya Mc 4 ) - A~ Updated just now o Discard Drafts

@_ | | | | | | | | | || | | I |

Q I 1Sep2021-30 Sep 2022 w

TanaU. Iklan Anda. [0 Gampaigns 88 Ad sets B Ads
% Pratinjau tklan & More w ViewSetup @ Wl Columns: Custem w  °H Breakdown w  Reporls w

#/0n Ad Delivery 1 Ad set name Bid strategy Budget :gi‘s‘g”‘

Target iklan

Lebih t ak ku

eness ad ighest volume

Pemirsa

ADV 160 Completed 12 Jul 20

Highest volume

nstagram: Fitur Eksis si Generas ighest volume  Using campaig...

RY 5 ha

nstagram: Kalo BroSis cari yang Com,

ighest volume ampaig

Pembayaran

nstagram Post ighest volume

ampaig

Postingan Instagram ighest volume g campaig

Anggaran & durasi I

dcoet

Results from 6 ads @ -
h | _——— L] ] L] ] L] ] L] ] L] ] L] ] L]

4 )




Tutorial Setting Instagram Ads di Facebook Ads

Manager

www.bing.com

Ketik Facebook Ads
B Microsoft Bing Facebook Ads Manager I Manager d|k0|0m 40 "é’\ Q =
AI.L_ IMZS _\J'IDE; EF‘S NEWS SHOPPING SearCh Google

v

Get the Wallpaper App >

6,870,000,000 Results Any time =
_— - EEEN BN S S S S . - ..

I Facebook Ads Manager: Ads Management for Faceboo... See results for
I https.//www.facebook.com/business/tools/ads-manager ~
Ads Manager is your starting point for running ads on Facebook, Instagram, Messenger or ...

-— — L — L — L — L — L — L — J
English (Uk)

Ads Manager is your starting point for running adsfon Facebook, Instagram, Mess...

Linya Massage Therapy

Centro Victoria Park 366 Albany Highway,
Victoria Park Western Australia 6100

Other content from facebook.cog

Edit Your Ad | Facebook Busin
Facebook Marketing Solutiond K“k Facebook
Automotive Advertising on Faq Ad S M an ag e r

See more

How To Get Started With Ads Manager on Facebook and Instagram
https://www.facebook.com/business/tools/ads-manager/get-started ~

Getting started with Ads Manager. Make sure you have a Facebook Business Page. Once you
create a Page, you'll automatically have an Ads Manager account. View your ad account ...



Tutorial Setting Instagram Ads di Facebook Ads
Manager

= @ @ lopom

r—_—

Pendidikan dan Sumber]| Kllk Buat |k|an - I

Pengelola Iklan

Buat dan kelola iklan di desktop dan perangkat seluler.

.oeinBka Pengelola lklan




Tutorial Setting Instagram Ads di Facebook Ads

Manager
facebook
n Anda harus login untuk melanjutkan. ‘
F _________
I Login ke Facebook I
. I Anda harus login unfuk melanjutkan. I
Logln I
menggunakan . :
akun Facebook |
Daya Motor I Kata Sandi I
Cabang I |
=
I l
Lupa akun?
L EEEN BN BN N B B .

Buat Akun Baru



Tutorial Setting Instagram Ads di Facebook Ads

Manager

m Account overview @ Daya Motor (125703911272588) - I + Create Campaign Review and Publish (1) e

Klik Create

5 Good afternoon, Daya . \/ & W
Here's what's happening with your account Cam palgn - \
) - %
[ Campaign trends  Last 7 days @ Results w Daya Motor
-~ 125703911272588
Active campaigns 0
Last 7 days @
Amount spent @ Rp0
Percent spent in learning phase @ 0%
Default landing page @ on @
@32 Now you can add your %
Create a campaign to see trends == contact information
None of your campaigns are currently running. Create a new
campaign to view performance trends. Let us know how we can get in touch so that we can
Learn more offer support for your campaigns.

Add contact information

BOLO RS



Tutorial Setting Instagram Ads di Facebook Ads
Manager

Create New Campaign New ad set or ad

P ITUNT JUL LEH LIVUST HTWIT 314 SHNRINSY W SYY e

We made an update to the campaign objectives to make it easier to find one that
aligns with your business goals. Here's what you can expect:

= All the same functionality and features as before

+ No change to existing campaigns at this time

We'll help you find a new objective that matches your old one.

Find Your Objective

I Choose a campaign objective

wd  Awareness

N Teffc Klik Create
Campaign

Engagement

Leads
Your campaign
App promotion
—-— s e o - Information

Learn more




Tutorial Setting Instagram Ads di Facebook Ads

Manager

2022-09-23-GiveawayHondaADV160_Awereness > 351 Adset > 1 Ad o Indraft
b oo
. 2022-09-23-Givea... ==

& Edit @ Review
05 Mew Awarenes.. sss

Tulis nama Campaign

o O NewAware.. -~ | I Campaign name I dengan format
I [ 2022-09-23-GiveawayHondaADV160_Awereness |Tcreate Template Tahun-Bulan -Tang g al-
- :
e e o o = — Nama lklan_Kategori Iklan

Special ad categories 1
Declare if your ads are related to credit, employment or housing, or about social issues, (Aware n ess’ Traffl C d I I)

I ot | DOl R e oo i oy commry. " mons.  m— — —-— I
Untuk categories Categories

- No categories declared - I
kosongkan saja

_———————————J

Campaign details ® Seerecommendati...

Buying type
Auction

Campaign objective @
Awareness

Show more options

Close  + All edits saved m



Tutorial Setting Instagram Ads di Facebook Ads

Manager

£  Bm2022-09-23-GiveawayHondaADV160_Awereness > 551 Adset > [ 1Ad o Indraft
A/B test adalah o ud o
est adala oncaAOVIED A -
£ Edit @ Review

.
l A/B test Create A/B test @
.

mengaktifkan bila

Try different images, ad text, audiences and more to see which one performs best. Learn I

kita menjalankan [ e !
2 iklan dengan [ ==
Advantage campaign budget 4 On o
konten yang Advan‘tags:ca:paigdn budgetwil:jdils"tributeyourbudgethacrossaddze;sto get ﬁ Untuk budget kllk On
more resilts depending on your delivery optimisation choices and bi . .
Serupa untuk strategy. You can control spending on each ad set. Learn more I Seh|ngga b|Sa mengatur
melihat sejauh I Campaign budget ) ' bu_dget/ uang yang akan
mana iklan yg | | wetime budger ~ || Re7.000000 or 4 | digunakan untuk iklan.
efektifnya | ook it e ums 1 oot woscan Gunakan Lifetime Budget

l
I s l (Uang yang digunakan
You won't spend more than Rp7,000,000 during the lifetime of your campaign. You'll spend more on
: g i Leam mors selama Iklan

days with maore opportunities and less on days with fewer oppartunities. Learn more I
(6 ot cosagycpions hove x berlangsung) sehingga
I xzrg:;:;i:ur bid strategy options to make them easier to understand tl d ak m e I e bl h | tal"g et :
I Learn more I
ampaign bid strategy I

BOO Qe

H?ghm'lurf —_— _— —_— _— —_— _— —_— _— .
Klik Next  Jil NG :_ _I




Tutorial Setting Instagram Ads di Facebook Ads

Manager

I [32022-09-23-GiveawayHondaADV160_Awereness > g@ Giveaway ADV160_1 > [ 1Ad a Setup efror .

Rubah ad set B © rove
name menjadi e e s s s s s ===
nama Iklan contoh — | deeneme
: Giveaway ADV
160_1

I Giveaway ADY 160_1 Create Template I Pilih Facebook Page yang
g SmeeiSmn S s telah dibuat atau telah
ada. Kalau belum punya
harus membuat Facebook

- O S S S S S S S S ..
Page
Choose the Facebook Page that you want to promote. I

Facebook Page

| = oo NI Page untuk menaikkan
Dynamic creative off @

Provide creative elements, such as images and headlines, and we'll automatically
generate combinations optimized for your audience. Variations may include different Estimated audience size: 120,500,000 - 141,800,000 g
formats, templates or audio based on one or more elements. Learn more

Estimates may vary significantly over time based on
your targeting selections and available data.

L — —_— — L — 1
l Budget & schedule

| schesvieo | Pilih Tanggal
Start date Mulai Iklan u?;;am;f;r s
24/10/2022 Q143 berjalan_

Jakarta Time I
o

Close  + All edits saved Back m




Tutorial Setting Instagram Ads di Facebook Ads

Manager

Anggaran kampanye Anda minimal harus
Rp 482.527 untuk mencakup semua
anggaran set iklan di kampanye ini
Update anggaran Anda di level
kampanye. (#2446149) Learn more

9 m % Bl ondarDV1 0. [N [ 2022-09-23-GiveawayHondaADV160_Awereness > g@GiveawayADV160_1 > [ 1Ad & Setup error . e
3 -GiveawayHonda W.. e
£ Edit @ Review
e . S S . S S e e e . .,
ss Giveaway ADV 160_1 CCEIY ' Y
. Budget & schedule A\ Verifying your changes ~
be rJa| an dan I Schedule @ Anggaran Anda Terlalu Rendah:

berakhir untuk Start date |
Iklan yang akan I 24/10/2022 o
ditayangkan. | =

Jakarta Time

Audience definition

24/11/2022 Q 1438 i o
Your audience selection is fairly broad.
Jakarta Time
N
I Specific Broad
Show more options =
h _— L _— L _— L _— L _— L Estimated audience size: 120,500,000 - 141,800,000 9

Estimates may vary significantly over time based on

Audience your targeting selections and available data

Define who you want to see your ads. Learn more

Create new audience Use saved audience » Estimated daily results

Estimated daily results aren't available for this
campaign because it has a budget that is

Custom Audiences Createnew w :
optimised across ad sets.

Q, Search existing audiences

-

Close  « All edits saved Back m

BOO RS



Tutorial Setting Instagram Ads di Facebook Ads

10

28 Giveaway ADV 160_1

[ New Awareness a d

Tentukan Umur missal
25-35%  Gender misal

perempuan, laki-laki
atau semua gender.

[ 2022-09-23-GiveawayHondaADV160_Aw._.  ***

Manager

ﬂ [ 2022-09-23-GiveawayHondaADV160_Awereness  »

Audience
Define who you want to see your ads. Learn more

Create new audience Use saved audience =

I ° Please add a location for your audience or use a Custol udience,

People living in this location

@ Include -

Q, Search locations

Gender
I All genders

Detailed targeting
I All demographics, interests an d behaviours

Languages

I All languages

Close  ~ All edits saved

88 Giveaway ADV 1601 > [ Ad © In diaft ® -

£ Edt ® Review

Tentukan lokasi
mana yang akan

ditargetkan agar
iklan bisa muncul.




Tutorial Setting Instagram Ads di Facebook Ads

Manager

(3 2022-09-23-GiveawayHondaADV160_Aw.. **

o8 Giveaway ADV 160_1 e (D

[F] New Awareness ad

Untuk
Bahasa pilih
All Language

[ 2022-09-23-GiveawayHondaADV160_Awereness > ga Giveaway ADV160_1 > [ 1Ad
Y s ay

Tentukan Demographics,
cender Interest dan Behaviours.
e Contoh : Motor, Online
| FovtuiaaN l Shopping dil yang
| berkaitan dengan lklan
I atau karakteristik orang
yang sesuai dengan iklan
kita.

£ Edit @ Review

I Interests > Additional interests

-
Honda
Kawasaki motorcycles
I Motorcycle club
I ‘Yamaha Motor Company

I Interests > Hobbies and activities > Vehicles

Matorcycles Estimated daily results

Q, Add demographics, interests or behaviours Suggestions Browse Your audience is missing a location. You can add a location

or a Custom Audience. (£100.1885364)

l Exclude MNarrow audience
I I I I IS IS S S S .

-_— -
I Languages
All languages

[
Show more options =
[ —
Close  « All edits saved k m I




Tutorial Setting Instagram Ads di Facebook Ads

Manager

12

[ 2022-09-23-GiveawayHondaADV160_Aw... ***

[F] New Awareness ad wee

22 Giveaway ADV 160_1 s (P

[ 2022-09-23-GiveawayHondaADV160_Awereness > g Giveaway ADV 160_1
¥ s ay

£ Edit @ Review

Learn monl

I Placements

I ® Advantaget placements (Recommended) #
Use Advantage+ placements to maximise your budget and help show your ads 10 mare people.
Facebook's delivery system will allocate your ad set's budget across multiple placements based
I on where they're likely to perform best.

Manual placements I
I Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

I Show more options = I

Optimisation and delivery

Optimisation for ad delivery

Reach

Cost per result goal @

Meta will aim to spend your entire budget and get the most 1,000 impressions using the
highest volume bid strategy.

Show more options =

Close  + All edits saved

> Fliad

o Indraft ® -

s Untuk penempatan lklan,
pilih Advantage
placement

(Recommended) yang
sudah direkomendasikan
oleh Facebook.

Estimated daily results

Your audience is missing a location. You can add a location
or a Custom Audience. (#100.1885364)

-

—_— —_—
-

| — |
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-08-23-GiveawayHonda ADV Wereness oa Giveaway ADV 160_
[3 2022-09-23-Gi HondaADV160_Ar > B9g ADV 160_1

[ 2022-09-23-GiveawayHondaADV160_Aw...  ***

Y IR Ganti nama
Ad name Ad Name
New Awareness ad dengan Iklan

Pastikan Facebook .lzmﬁ — -

Page dan Instagram | recesookpase

Account yang sesuai ® Deye Mot -

u ntu k I kl an : Instagram account @

I &£ honda.daya.mator v

88 Giveaway ADV 160_1

»

@ New Awareness a d

- O . . . . .-
lAdsetup

[ cenens . : Pilih format iklan :
g 1. Single Image or Video (Foto
1 atau Video 1)

Format
I Chaose haw you'd like to structure your ad.

@ Single image or video
One image or video, or a slideshow with multiple images

2. Carrouel (Foto lebih dari 1)
3. Collection (Gabungan dari
foto yang dikreasikan)

I Two or more sorollable images or videos

Collection
A group of iterns that opens into a full-screen mobile experience

By clicking "Publish’, you agree to Facebook's Terms and Advertising Guidelines.

Close  + All edits saved Back m
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IJ [3 2022-09-23-GiveawayHondaADV160_Awereness > 88 Giveaway ADV 160_1 > [l New Awareness ad © [n draft . Ll
[ 2022-09-23-GiveawayHondaADV160_Aw_.  ***
& Edit @ Review

28 civeaway ADV 160_1 e (P

-
Ad creative
B New Awareness ad Select the media, text and destination for your ad. You can @ ~dpreview Share w «” Advanced Praview
also customise your media and text for each placement.
L - - o o - R
I ' Facehook Feeds
Berikut ini edia s
Edit w
penempatan dimana | e _
Feeds, In-stream ads for videos and
saja Iklan | S e 1
8 placements
d Itayan g an . I Stories and Reels, Apps and sites J e =
Daya Maotor .
5 placements &= Spansoned - & X _ _ _
I Dealer Sepeda Motor Honda terbaik yang - -
. tersebar di 140 Cabeng Seluruh Indonesia.
Sﬂ@r‘ﬁh results, Instant Articles Kunjungi Wabsite kemi untuk info selengkapaya
;pla‘..'nerls I
I Stories and Reels
+' | Add music I
I cost 1o you. For all other placements, no rmusic wi ided.
Select music I
I Primary text
Dealer Sepeda Maotor Honda terbaik yang tersebar di 140 Cabang I
I Seluruh Indonesia. Kunjungi Website kami untuk info selengkapnya
I Add a destination I
jan, you can send people imrmediately after
ur ad o aw or a full-screen pe mvan'mions
I don't, they'll be sent to your Facebook Page Jrl1bl_1g<_1| -
[P P SR S
aceount.
EEEN IS S S . ..
-

Ad rendering and interaction may vary based on device, format and other facte
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[ 2022-09-23-GiveawayHondaADV160_Awereness  » BE Giveaway ADV 160_1 > [l New Awareness ad @ In draft . sl
[ 2022-09-23-GiveawayHondaADV160_Aw_.  ***

£ Edit @ Review

29 Giveaway ADV 160_1 we (P
-
Add a destination -
. B New Awareness ad L . Ad preview Share w «" Advanced Preview
If you add a destination, you ean send pec f
o they tap or click your 3 8 WE
If you dori't, theyll be sent to your Facebook Page or Instagram
- . -
account. 0 Facebook Stories and Reels
Feeds

Languages
Add your own translations or automatically translate your ad
to reach people in more languages. Learn more

Add Languages Draya Motor
o= Spansored. & L 4
Dealer Sepeda Motor Honda terbeik yang

I S S S S s .. tersebar di 140 Cabeng Seluruh Indanesia.
r Kunjungi Webstte kami untuk info selengkapnya

Tracking
k k I k I Track event data sets that contain the conversions your ad In-stream ads for videos and
U u 0 I I I aC I n g might motivate. The dataset that contains the conversion reels

selected for the ad account will be tracked by default.

khusus untuk I
website bila ingin

Website events @ Setup

App events @ Setup

iklan yang
dihubungkan dengan
website pixel.

Search

I Offline events @
URL parameters - Optional

keyl=valuel Bkey2=value2

See Variations E
-

Build a URL parameter

h —_— —_— —_— —_— —_— —_— . Ad rendering g t and other factors. @ -

By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines. KI I k e | 1

Close  + All edits saved P u bI is h ML @J
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— Campaigns Daya Motor (125703911 272588) - Updated just now G Discard Drafts Review and Publish o
- @ Changes to the ROAS goal bid strategy In ac ampaigns using this bid strate u may notice a chs . . L Learn more
i Untuk Iklan berjalan bisa dilihat dan
Q  Search and fiter dimonitoring melalui Dashboard Ads PETIGEpIme =
I3 Campaigns 55 Ad sets Mana er.
+ Create w - A Edit v & A/B test a 9 v Reports ¥
= - O - - - S S S S S e e I S S S S S S S S S S S e S . .
Off/On Campaign Budget M‘."m © Results Reach Impressions Cost per result Amount spent Ends
I . Giveaway ADV 160 Using ad set bu_ T-day click or_ 1276 50,288 72043 Rp180 Rp229.780 16 Ju
I . Postingan Instagram: Fitur Eksis si Generasi... Rp20,000 T-day click or_ 51 1,651 1,707 Rp392 Rp19,995 230d
I . Postingan Instagram: Kalo BroSis cari yang g... Rp50,000 T-day click 16 4,020 4,088 Rp3,125 Rp49,999 T0d
I . Postingan Instagram: #HondaVariol 50 Matte... Rp30,000 T-day click 3 1477 1487 Rp910 Rp20,938 2 Sep
I . Postingan Instagram: Siapa bilang motor gak... Rp30,000 T-day click 34 3770 3.902 Rp8&2 Rp29,999 15 Sep
I Results from 5 campaigns @ Muiltiple attrib._ 1,400 60,928 83,227 Rp251 Rp350,711

Excludes deleted items Link Clicks Tota - al Sp



THANK YOU

Aprilia Gozali — aprilia.gozali(@daya-motor.com
085156126219
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